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INTRODUCTION
This is the case study for the “FishRight Youth 
Fishing Education Campaign”, the senior 
undergraduate design project by Jeremiah 
Gilmer at Longwood University.

The goal of this case study is to show the 
reader the process and rational of some 
of the decisions made for the campaign. 
Even though this project is based around 
visual communication and graphic design, 
it requires a lot of skills that are required for 
any visual communicator/graphic designer, 
like research, sketching, critique, time 
management, planning, creative problem 
solving, and experimentation. Proper 
implications of these skills are crucial for 
creating a successful product. 

The project was introduced at the beginning 
of the spring semester of 2018. In a class 
called Graphic Design Production II, 
students were introduced to the project’s 
terms and goals.
• The mission of the GAND Senior Research 

Thesis is to provide students with the 
opportunity to create a year-long body 
of work on a subject/theme of the 
student’s choice. 

• This project should be an in-depth 
response to a current issue that is of 
interest to the student, and one that can 
keep their interest over an extended 
period. 

• 

• This project should also offer 
opportunities to present research, writing, 
and graphic design abilities in the area 
of visual problem solving and awareness 
of contemporary social issues. 

• In short, it should reflect the sensibilities 
and concerns of a Citizen Designer.

Excerpt from dossier explanation and 
introduction to senior project (above).

CAUTION

hooks can take up to 

       30 Years
    to break down in fresh water...

Retrieve all hooks/lures as possible while fishing

Avoid fishing in swimming or high-traffic areas

Use wire, barb-less hooks rather than stainless steel hooks

Change your fishing line regularly 

Remember, waterways are a shared resource; keep them clean and pristine 
for everyone.

Here is what you can do to help:

va.f ishr ight.com

CAUTION

hooks can take up to 

       40 Years
    to break down in fresh water...

Retrieve as many hooks/lures as possible while fishing.
Avoid fishing in swimming or high-traffic areas.
Use wire, barb-less hooks rather than stainless steel hooks.
Change your fishing line regularly.
Remember, waterways are a shared resource; keep them clean 
and pristine for everyone.

Here is what you can do to help:



IDENTIFYING THE PROBLEM
I started by dissecting the prompt and 
brainstorming ideas. We were told to find a 
topic that is important to us; something we 
have a passion for or a personal investment 
in. The topic also had to be something 
where there wasn’t already an effective 
solution.

I made a list of things and problems that I 
am passionate about. Some included music 
programs in schools, healthcare, internet 
usage in teens, but I finally decided to go 
with a problem that I found within the fishing 
community. 

I grew up on Lake Gaston in southern 
Virginia, so fishing is a topic that is dear to 
my heart. Luckily, I had access to fishing 
equipment and a dad that could take me 
fishing whenever I wanted. Many people do 
not have someone there to teach them the 
ins-and-outs of fishing.



RESEARCH
This problem introduction dossier was a great 
way for us to see how much information we 
had on the problem. We researched and 
created personas. We were to define the 
problem as precisely as possible. We were 
to define, and then redefine the problem. 
We were to think about the problem in and 
out, and see if anyone else had attempted 
to solve this problem. Here are some early 
examples of personas and research.



Certificate of Completion
Presented to

for finishing the FishRight introductory safety and angling course taught 

by     on       .

DateInstructor’s Signature

va.fishright.com
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EARLY DRAFTS

HOSTED BY FISHRIGHT

KIDS FISHING
   INSTRUCTIONAL  
                COURSE

March 1, 2019 | 3pm
Holly Grove Marina
Lake Gaston, Bracey, VA

va.f ishr ight.com

Bring your own fishing equipment, and join us for a day of  
learning about fishing and safety techniques. The course is a great 
way to learn how to catch fish and respect the environment. All 
students will receive free gear courtesy of FishRight. If you have 
any questions you can find us online at va.fishright.com. 

HOSTED BY FISHRIGHT

FREE • OPEN TO PUBLIC • APPROVED INSTRUCTORS 



Deliverables: Poster Series

CAUTION

hooks can take up to 

       30 Years
    to break down in fresh water...

Retrieve all hooks/lures as possible while fishing

Avoid fishing in swimming or high-traffic areas

Use wire, barb-less hooks rather than stainless steel hooks

Change your fishing line regularly 

Remember, waterways are a shared resource; keep them clean and pristine 
for everyone.

Here is what you can do to help:

va.f ishr ight.com

LINE IN 
  PROPELERS
can cost up to 

 $2500
   to repair...

If you have to break off line, follow it to the start of the snag and pull the rod 
straight

Use wire, barb-less hooks rather than stainless steel hooks

Change your fishing line regularly

Check your prop regularly, and try to drive in deep waters. 

Remember, waterways are a shared resource; keep them clean and pristine for 
everyone.

Here is what you can do to help:

va.f ishr ight.com

CAUGHT

CAPTURE

If you have to break off line, follow it to the start of the snag and pull the 
rod straight

Use wire, barb-less hooks rather than stainless steel hooks

Change your fishing line regularly

If you find a lure or line, collect it so that it doesn’t harm wildlife.

Remember, waterways are a shared resource; keep them clean and pris-
tine for everyone.

Here is what you can do to help:

leftover lures and line
  kill thousands 
	 	 	 	 of	fish	and	birds	each	year...

va.f ishr ight.com

I began by doing visual research and creating 
a color and visual system. I used Kuler color to 
create the colors, and based my style off of the 
50’s boy scout books.

The goals of these posters are to inform people 
about environmental and personal safety, 
dealing with both waterways and fishing. I 
wanted a way to reach people that may go to a 
gas station near a waterway, or a bait shop, or 
kayak rental, etc. These posters could also be 
laminated or printed on metal and placed at 
public boat landings. 

I wanted the posters to be visually and 
conceptually interesting, while informing the 
viewer about what they can do to help improve 
waterway and fishing safety. 



CENTURY GOTHIC 
BOLD - 24 PT.
Century Gothic Roman - 12 pt.

Century Gothic Italics - 11pt.

VISUAL SYSTEM
When starting to move forward after 
assessments, I decided to tackle the 
booklet. I knew upfront that the book was 
going to be a key resource. The graphic 
and type style that I introduced in the book 
would have to be applied across the entire 
campaign. 

I started with the outline. Sketched some 
spread designs. I knew I wanted most of the 
spreads to be simple and informative. I did 
not want to hesitate to use white space to fill 
the spreads. 

Another tough thing was to decide what 
material was covered in the book. For this, I 
used my dad to help me choose was what 
important and what isn’t. I could of made 
this booklet over 200 pages if I included 
different techniques for every fish, but I had 
to keep the information fairly general. I also 
kept the information targeted vaguely for 
bass, which is the largest sport fish in Virginia. 
I also go into depth for crappie, catfish, and 
sunperch, which are other popular species 
in Virginia. 

Virginia has such a wide variety of fishing 
ecosystems, discussing and covering them 
all was very difficult. I chose to use list and 
statistics from the VDGIF to prioritize what 
waterways and fish species I covered. 

While working on the book, I also swapped 
a lot of the colors and type out. 

The Gobold typeface wasn’t holding up 
as body copy, so I swapped to Century 
Gothic. I picked it because it is similar to the 
stout letterform styles of the 1950’s, while still 
remaining readable as body copy.

I did edit the spacing slightly on the logo’s 
type. The natural tracking is a little to 
spacious for the logo type. 



FINALIZING DESIGNS
Next, I began revisiting the posters. I kept the 
concepts the same, but changed the visual 
style and color system to match the booklet. 
I also added more of a variety to the people 
in the posters. After that, it is time to knock 
out some of the promotional material for the 
campaign. I began working on flyers for the 
talks and for the campaign. 

CAUTION

hooks can take up to 

       30 Years
    to break down in fresh water...

Retrieve all hooks/lures as possible while fishing

Avoid fishing in swimming or high-traffic areas

Use wire, barb-less hooks rather than stainless steel hooks

Change your fishing line regularly 

Remember, waterways are a shared resource; keep them clean and pristine 
for everyone.

Here is what you can do to help:

va.f ishr ight.com

CAUTION

hooks can take up to 

       40 Years
    to break down in fresh water...

Retrieve as many hooks/lures as possible while fishing.
Avoid fishing in swimming or high-traffic areas.
Use wire, barb-less hooks rather than stainless steel hooks.
Change your fishing line regularly.
Remember, waterways are a shared resource; keep them clean 
and pristine for everyone.

Here is what you can do to help:

I went through all of the items that I currently 
had designed and updated their information 
and updated the visuals. I also added light 
sources, because the cover of the hand 
book has a light source. 

I kept the fairly flat shapes and vectors. It is 
easy to see and digest, and the graphics 
convey the concept cleanly without being 
too illustrative. I thought that a simple 
illustrative style would be a good break 
from most outdoor and wildlife illustrative 
styles which are usually complex and highly 
detailed. 



CAPTURE

LINE IN PROPELERS
   can cost up to 

       $2500
      to repair...

If you have to break off line, follow it to the start of the snag before breaking the line.
Use wire, barb-less hooks rather than stainless steel hooks.
Change your fishing line regularly.
Check your prop regularly, and try to stay in deeper water.
Remember, waterways are a shared resource; keep them clean and pristine for everyone.

Here is what you can do to help:









FISH OF VIRGINIA

CATFISH

PERCH

MINNOW

TROUT

CRAPPIE

BASS

KARP

GAR

SUNFISH

DRUM

DOLPHINFISH

MARLIN

STINGRAY

EEL

PIKE

SPADEFISH

FLOUNDER

BOWFIN

PICKERAL

COBIA

CROAKER

TAUTOG

POLLOCK

SHAD STRIPED BASS

PADDLEFISH

MUSKELLUNGE

FishRight is a fishing education 
campaign created to teach children 
how to fish in a environmentally-
friendly and safe way. Our goal is to 
be a knowledge resource for the next 
generation of young fishermen! We 
hope to teach all people how to fish 
in a sustainable matter. 

OUR GOAL

In a fast-paced world, fishing 
can be a great way to 
disconnect and get outside. 
FishRight’s educational material 
covers casting, knot tying, 
fishing rigs, how to fish cover, 
bait types, and so much more! 
Our goal is to give you all of the 
information you need to catch 
some huge fish.

LEARN TO FISH

If you are under the age of 16 and would like to 
become a member, you can find a form online 
and mail it or email it to:

360 Beechwood Dr. Bracey, Virginia 23919

Membership is free! For more information about 
volunteering, sponsoring, or our educational 
resources, you can visit us online.

BECOME A MEMBER

•Fishing Seminars
•Print Resources
•Online Tutorials
•Free Membership items



CERTIFICATE OF COMPLETION
PRESENTED TO

for finishing the FishRight introductory environmental safety and 

angling course taught by            .

DateInstructor’s Signature

va.fishright.edu

READY TO FISH
FishRight’s Membership Card 

Student Name:

Membership Start Date:

This card demonstrates the completion of a 
FishRight introductory safety course or quiz. 
The young members of FishRight are the next 
generation of fishermen, so fish responsibly. 



FINAL ASSESSMENT
I presented my project during the program 
wide assessment on February 26, 2019. This 
project is a result of a year of hard work; 
hours and hours of self-reflection, failing and 
starting over, and working around the clock 
to make the campaign a success. 

The week prior, I printed and assembled 
everything. All of the advertisements and 
posters I mounted on foam core and 
mounted. I proofed and had friends and 
family proof my material as well. 

REFLECTION
I have realized that no design can really 
be perfect. There are a lot of ways to solve 
problems, but it is up to me as the designer 
to make it as efficient as possible. I have 
invested a lot into this project, and I am 
pleased with the results. 

I think there are some things that I could 
of done more efficiently. I definitely 
procrastinated during the fall semester 
of 2018. This made the workload during 
the spring semester, namely between 
December and February, extremely intense. 
I do enjoy the work and am passionate 
about the topic, so that helped make the 14 
hour work days bearable. 

I also should of asked for critique from my 
peers and professors more. I lived off of 
campus during my last year, so going in 
and getting critique was time consuming. 

Nevertheless, I should of set aside time to 
get other people’s opinions of my direction. 
I did get assistance from my father, who 
is a fishing expert. He helped peer review 
the information and graphs. I also had 
some help from my peers when developing 
ideas and changing the visual system. They 
helped me make sure that everything is 
working. 

I made aspects of the book interactive. If I 
had more time and resources, I would have 
liked to do more research on interactive 
material for educational campaigns. I 
looked at girl scout material and boy scout 
material. A lot of interactive pieces for 
kids are not relative to fishing, so I wanted 
the activities to be fishing-related. Like the 
boyscout have badges, 

I thought having the membership card 
would be a great way to give validation to 
members. It’s also a great way to get kids 
to start practicing carrying documentation 
on them. They will need to carry a license 
on them when they turn sixteen. I hope that 
my campaign is creating fishermen that can 
impact the environment in positive ways. 

One thing I also struggled with was choosing 
what to put in the books. Looking back, 
I think including a “basic tip for each 
species” would have been really beneficial, 
although this could be covered online or 
though videos. I did cover the main species, 
but ignored some of the ones I am not as 
familiar with such as the trout family. 

I hope that in the future I have the time and 



resources to learn how to do custom web 
design, so that I can implement that into the 
campaign as well. I designed the current 
page so that it is smooth and user friendly, 
although I am limited with what options I 
have in doing so. 

SECOND LIFE
When we received this assignment, the 
professors wanted the campaigns we 
created to be picked up. They wanted 
them to actually help people and make a 
difference. Luckily, I have the potential to 
do that. 

In early March, I met with the Lake Gaston 
Optimists Club, a club whose goal is to 
help youth have greater opportunities to 
learn and grow. I found about the club 
from a mutual friend in late February, 
and I was excited to share with them my 
campaign. They have decided to pick up 
my campaign and use the booklets and 
advertisements in the local community. It is 
very satisfying to see my designs working in 
the community where I found the problem 
to begin with.



FINAL WORDS
Thank you for viewing the FishRight 
case study. The experience has been 
a great growing opportunity for me. 
Between practicing the design skills, time 
management skills, presentation skills, and 
more, I have grown as a designer and 
creative problem solver.

The final products will be at the Longwood 
Center for the Visual Arts at their Senior 
Exhibition show in May 2019.

If you would like to know more about the 
FishRight campaign or have questions about 
the process, you can contact me at 

jergilmer@gmail.com
jeremiahgilmer.com





 

 
 

 

FISHRIGHT MEMBERSHIP PACKAGE


